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Turkey is primarily an agricultural and pastoral coun-
try. Among her famous products are figs, raisins,
oranges, tobacco, opium, cotton, silk, rugs, mohair and
wool. Her Angora goats and her Arab horses are highly
prized. Among the many experts who have surveyed at
first hand the economic possibilities of the country, not
one has a dissenting opinion relative to the potential
agricultural wealth. They testify unanimously to the rich
possibilities in the production of many articles, notably
tobacco, cotton, and fruits and vegetables of nearly every
description. Minerals, which have been justly famous
since antiquity, are still being worked on a limited scale.
There remain unworked valuable deposits of copper, lead,
silver, gold, coal, emery, meerschaum, and petroleum.
In this age of foreign commercial exploitation it is not
surprising that outside peoples have shown a neverend-
ing desire to explore the hidden wealth of the land.

By virtue of geographical location, the Ottoman Em-
pire could not well escape western influences. Her lands
have served as the leading means of communication
between the East and the "West. Their strategic, political
and economic importance has been notable. ** The impor-
tance and value of Asiatic Turkey/7 wrote Mr. J. Ellis
Barker in 1917, "can scarcely be exaggerated, for it
occupies undoubtedly the most important strategic posi-
tion in the world. It forms the nucleus and center of the
Old "World. It separates, and at the same time connects,
Europe, Asia, and Africa, three continents which are in-
habited by approximately nine-tenths of the human race."
In a eulogy of Constantinople, Commander D. G. Hogarth
has stated, "No other site in the world enjoys equal ad-
vantages, nor perhaps ever will enjoy them. ... a dry,
sloping site, a superb harbor, and admirable outer road-
stead, easy local communication by way of the Bosporus
and inexhaustible water supply, and it is easy to agree
that those who founded Chalcedon, but left Byzantium